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Operational and Financial Matters 
 
 
Q1.  The Group’s net gearing ratio of 0.47 in FY2021 has increased to 0.71 in FY2022 due to 

acquisition of Marina View in Singapore. (Page 8 of IAR)  
 

(a) What are the measures taken to reduce the Group’s net gearing from further 
deteriorating? 
 
The gearing of 0.71 times is mainly due to two projects currently in progress in Singapore, 

and the gearing will gradually be reduced once IOI Central Boulevard Towers are completed 

and the residential component of Marina View is launched, which is targeted for next year. 
 

(b) What is the Group’s optimal net gearing ratio? 
  

There is no optimal gearing level set as the Group has recently expanded in Singapore. 
However, we will maintain a balance between the Group’s expansionary plans and an 
optimum capital structure. The Group will continue to monitor closely these projects to 
ensure they are completed and positioned to contribute positively to the earnings of the 
Group in the near future.   

 
 
Q2.  The Group’s property sales in the People’s Republic of China, (“PRC”) was affected by 

the debt crisis faced by the Chinese property developers, the PRC’s Zero-COVID policy, 
as well as the prolonged Russian invasion of Ukraine. (Page 34 of IAR) 

 
The debt crisis faced by the Chinese property developers has resulted in Chinese buyers 
reluctance to buy houses and make repayment on their housing loans. 
  
(a) Please explain how badly the Company’s property sales been affected by the negative 

sentiment in China by indicating the number of units sold before the negative news 
and current sales pursuant to the negative sentiment in the China property market. 

  
Property sales from China operations in FY2022 was lower than FY2021 by RM149 million. 
The reduction in sales is not purely due to negative sentiment in China but also attributable 

to fewer units available for sale in IOI Palm City and a slower take up rate in IOI Palm 

International Parkhouse due to stiff price competition. 
 

(b) What are the measures taken to ensure that the Company’s properties in Xiamen will 
continue to sell? 
 
The measures taken by the Group are as follows:- 
 
(i) We leverage on online & offline advertisement and promotion campaigns to market 

our completed projects. 
(ii) We expand our product marketability and network base via engagements with a wider 

pool of distribution agents. 
(iii) We have completed 8 mock up units to showcase the various designs to boost the 

saleability at IOI Palm International Parkhouse. 

(iv) We have also set up an in-house property management team to strengthen the after-
sales services. 
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Q3.   It was reported in China’s newspaper recently that the government of the PRC is still 
maintaining strict Zero-COVID policy. 

 

(a) Please explain whether the Zero-COVID policy has an impact on the footfall to the IOI 
Mall Xiamen. If yes, what is the drop in footfall? 
 

  IOI Mall, Xiamen commenced operations in October 2021 with an occupancy rate of 

approximately 92%. We are pleased with the performance of the mall since its launch 
particularly the sales performance of the restaurants. 

 
We saw a reduction in footfall by approximately 25% during strict movement control and 
operating procedures implemented by the Chinese Government in August 2022. However, 
traffic and footfall has gradually increased by October 2022. 

 
(b) What are the measures taken by the Company to mitigate the Zero-COVID policy 

impact on IOI Mall Xiamen and how effective are the measures in terms of gain in 

footfall to the Mall. 
 
The measures taken by the Group to mitigate the Zero-COVID policy impact are as follows:-  
 
(i) Our mall’s tenant mix is aligned to the needs of shoppers apart from offering a variety 

of outdoor activities to maintain the mall’s popularity as a multi-purpose and 
experiential driven destination; 

(ii) We collaborate with tenants to organise activities and promotion campaigns at the 
mall. Using social media and digital platforms, we keep customers engaged on the 
mall’s activities, promotions and voucher offerings; and      

(iii) To ensure the mall’s occupancy level remains healthy, we support our tenants with 
various measures such as rent rebates, instalment plans and online promotions. 

 
At the recent 20th National Congress of the Communist Party of China, the Chinese 
Government has expressed their determination to reopen the economy and we anticipate 
that it will gradually implement a more relaxed and business friendly movement control until 
the economy is fully restored. 

 
 
Q4.  The Hospitality and Leisure Segment recorded RM113.9 million revenue in FY2022 

compared to RM83.6 million revenue in FY2021, an increase of RM30.3 million or 36.2%. 
 

However, this segment still recorded a loss of RM29.2 million in FY2022 compared to a 
loss of RM29.8 million in FY2021. (Pages 28 of IAR) 
 
(a) Please explain why the Hospitality and Leisure Segment still suffered a loss in FY 

2022 with an increase in revenue. 
       

 The Hospitality and Leisure Segment registered a loss despite an increase in revenue in 
FY2022 which was mainly attributable to the depreciation charged on the hotel component 
of the newly acquired leasehold land in Singapore.  

 
However, we are pleased that the reopening of the economy in Malaysia and Singapore has 
presented opportunities for us to capitalise on the tourism and hospitality sectors. We have 
seen a strong recovery in domestic travels and contributions from Marriott International 
Travel Program.. 
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(b) Please provide a breakdown of the Hospitality and Leisure Segment loss by hotels 
and golf courses respectively for FYs 2022 and 2021. 

    
The breakdown of the Hospitality and Leisure Segment loss by hotels and golf courses is 
as follows:- 
 

 
 

 
(c) What are the measures taken to turnaround this segment and when is it expected to 

return to profit? 
 

(i) We are in the midst of refurbishing Putrajaya Marriott Hotel and Palm Garden Hotel in 
stages over the next 3 years to upscale our product offerings and service levels.  

(ii) In addition to the existing attractions like D21 Adventure Park, the Olympic sized 

iceskating rink and a 38-lane bowling centre, we have added an edutainment park, IOI 
City Farm and IOI Sports Centre in IOI City Mall to further improve the overall 

attractions of IOI Resort City as a lifestyle destination.      

(iii) Focus on more corporate travel accounts to tap into new markets including the Middle 
East and India for leisure and group travels. 

 
 

Q5.  The opening of IOI City Mall Phase 2 with approximately 1.0 million sq ft of NLA has 

positioned IOI City Mall to be one of the largest malls in Malaysia. (Page 11 of IAR) 

 

(a) What is the current occupancy rate of IOI City Mall Phase 2? 

 

As at 30 September 2022, IOI City Mall Phase 2 has secured total occupancy rate of 

approximately 80%.  
 

(b) What is the expected gross and net rental income per year from the IOI City Mall 

Phase 2? 
 

IOI City Mall Phase 2 is expected to generate rental income of approximately RM70 million 

in its first year of business commencement. 
 
 
Q6.  To strike a balance of maintaining quality whilst having a sustainable margin, the Group 

has implemented Industrialised Building System, (“IBS”) (a construction technique 
whereby components are prefabricated off-site ready for installation at the point of 
construction) and incorporated creative home designs in the property development 
projects. (Page 11 of IAR) 

 
(a) What is the expected savings, in percentage term when using IBS as compared to the 

conventional building method? 
 

IBS does not always result in savings. It does allow for faster construction time, better control of 
quality and less reliance on labour. In some instances, we do achieve savings of up to 10%. 
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(b) How extensively is IBS being used in the Group’s property projects? 

 
All our on-going high rise projects meet the minimum IBS score following the guidelines 
issued by government. 
 

(c) Please name the property projects in which IBS has been used extensively. 
 

Current projects such as Gems Residences in IOI Resort City and a link house project in 

Bahau uses IBS extensively. 
 
 
Corporate Governance Matters 
 
 
Q1.  The Company has departed from Practice 5.9 of the Malaysian Corporate of Corporate 

Governance, (“MCCG”) for not having 30% women directors on Board and the Company 
mentioned that it will take 2 years to comply with the Practice. (Page 42 of Corporate 
Governance Report) 

 
However, the Board mentioned in the latest integrated annual report it is committed to 
appoint two women Independent Non-Executive Directors in FY 2023. (Page 146 of IAR). 

 
Please explain the contradiction. 
 
We wish to clarify that the statements are not contradictory. The Board has set a timeline of 2 
years to achieve the gender diversity of 30% target on the Board composition. Nonetheless, the 
Board intends to appoint 2 female Independent Non-Executive Directors in FY2023 as part of our 
Board succession exercise and in the process help to fulfill the 30% gender diversity target. 

 
 

Q2.  Why IOI Properties Group Bhd is not holding a hybrid AGM as IOI Corporation Bhd? 

 
In view of new variant and rising cases, we have decided to continue leveraging on technology 
to facilitate communication and engagement with shareholders by conducting our AGM on a 
virtual basis. We will continue evaluating the mode of convening our AGM in 2023.  
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